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Tiffany-Wal-Mart . . .
it’s a strategy more of America’s biggest marketers have adopted. And it’s because the
middle class is no longer growing — it is the top and bottom ends that are swelling.

The wealthiest 20% of the population has grown while the bottom has stagnated or dipped.
This has led to a greater polarization of income and the erosion of the traditional “mass-
market” middle class.

Investors are advised to follow the Tiffany-Wal-Mart strategy. The time-tested strategy of
appealing to the middle no longer assures success and many companies are treating the
market as a two-humped camel.

Of course the middle class has not evaporated, but economic trends have altered its
spending habits.  The middle class have become inveterate bargain hunters searching for
best buys in the big-box discount stores.

Some companies have responded by slanting product lines much more heavily toward the
households that have benefitted from the huge amounts of wealth created over the last few
decades.

For example,the highest earning population now accounts for more than half of the new car
sales volume.

Millionaires now control 60% or more of the nation’s dollars.

Companies such as Gap are using the “upstairs/downstairs” technique (the “two-humped
camel” approach), making its Banana Republic stores more upscale while creating Old Navy
stores — a hip lower-end chain to capture the market on the other side of the divide.

Companies that have failed to recognize this split have paid the price.  

How will your company navigate the two-tiered market?  

The spoils are likely to go to those companies that are best able to scale back the
“mass” in mass marketing.

If your marketing plan calls for specializing in the upper-end niche, do consider the
demographics of THE TIMES and CURRENTS readership.  
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Elegance, opulence, quality and style
CURRENTS, greater Cleveland’s monthly lifestyle newspaper has enjoyed resounding
success with its readers and has been nothing short of a marketing phenomenon for its
advertisers.

CURRENTS’ raison d’etre is to support the volunteers who, by their efforts contribute
millions of dollars to charity and the arts.

CURRENTS is mailed to all recipients of the TIMES, and is delivered independently to
homes with $175,000 plus annual household income in the greater Cleveland area.

CURRENTS has carved a territory of enormous potential for its advertisers: a targeted
market of upscale homes and readers with the highest disposable income in the state.

CURRENTS will take you to the gala parties, regale you with the juiciest tidbits and keep
you abreast of the latest on the “social ramble.”  It will tease your palate, take you
shopping and introduce you to the gifted and powerful, the influential and the
interesting, the exciting and the extraordinary.

CURRENTS is fashion with panache:  It is striking, stunning, haute couture to street-
smart savvy.  We are sleeker, slicker, and more sophisticated, and very very targeted.
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Who many?
Not all purchasing decisions are based on cost per thousand.  You don’t buy fine
china the same way you buy paper plates.  And you don’t buy a quality readership
the same way you buy a mass market...

In fact, if you are marketing upscale products and services, you really don’t want to
market to the masses.

Who many?  When it comes to circulation numbers, WHO you’re counting is what
counts.  Our audience is well-educated, well employed, well paid, and actively
involved in all facets of life.

Please see rate card for circulation information.
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Who many?
TARGET 
HOUSEHOLD INCOME - Nearly 100% to families with $175,000+ annual income.

EDUCATION        - 92% High School Graduates
60% Bachelor’s Degrees
23% Some post-graduate work or degree

EMPLOYMENT       - 52% Professionals or Executives
35% Own Businesses or are independently wealthy

NET WORTH        - 41% Have a net worth of $500,000 plus
40%, $l00,000 to $500,000

HOME OWNERSHIP   - 10% Own homes valued at $500,000 to over $l,000,000
66% Own homes valued at $250,000 to $500,000
185 of Northeast Ohio’s 200 most expensive homes are in
Currents’ circulation

AUTOMOBILES - 12% Own four to six cars
22% Own three cars
52% Own two cars

READERSHIP      - 95% Spend up to one hour reading CURRENTS
41% Keep paper over seven days
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From a Currents advertiser...
In an e-mail to her account exec, a local retailer wrote: “Many thanks. I just had
another $2,000 sale from a gentleman that saw the Currents ad, so it really is
working!”

Cindy H.

“A year ago a colleague of mine, who is one of the senior editors at Penton Media,
urged that I submit copy to the Chagrin Valley Times. I knew nothing about the
publication so I let other matters push the idea to the back burner.

“Finally, I did some research, and in the process discovered Currents lifestyle
magazine. I figured it was just another ‘society’ rag with not much significance for
the real estate and developer markets. 

“But I was pleasantly surprised...when I got a chance to look at some old issues.

“I was simply blown away and that's rare for me since I've been a journalist for 40
years in all media — radio, television, newspaper, magazine and online — plus I've
taught at six highly-ranked journalism schools. Somehow your publication has
reinvented what a ‘society’ magazine should be...”

Respectfully,
C.H.
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